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Brief: Draft Guidelines for Responsible Labelling of 
Synthetically Generated Content in Advertising 

On May 08, 2025, the Advertising Standards Council of India (ASCI) released Draft 
Guidelines for Responsible Labelling of Synthetically Generated Content in Advertising 
(Draft Guidelines). These Draft Guidelines aim to regulate the use of Artificial Intelligence 
(AI) and synthetic content in advertising to ensure honesty, safety, and fairness. The Draft 
Guidelines align with the amended Information Technology (Intermediary Guidelines and 
Digital Media Ethics Code) Rules, 2021, regulating synthetic content (IT Rules, 2021).  

 
 

 

 

 

 

 

 

 

 

 

 

 

  

https://www.ascionline.in/wp-content/uploads/2026/05/asci-ai-labelling-guidelines.pdf
https://www.ascionline.in/wp-content/uploads/2026/05/asci-ai-labelling-guidelines.pdf
https://www.meity.gov.in/static/uploads/2026/02/550681ab908f8afb135b0ad42816a1c9.pdf
https://www.meity.gov.in/static/uploads/2026/02/550681ab908f8afb135b0ad42816a1c9.pdf
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Definition of Synthetically Generated Content 
The Draft Guidelines define synthetically generated content as any advertisement that is 
artificially created, modified, or materially altered to appear authentic, including 
deepfakes, synthetic spokespersons, AI-generated voices, and materially altered 
imagery. 

Risk-Based Assessment under Draft Guidelines 
The Draft Guidelines propose a risk-based assessment to determine whether AI-
generated content should be disclosed, with a focus on its potential to mislead 
consumers. They recommend using labels like "Audio/Video created using AI" or 
"Audio/Video enhanced using AI" to inform consumers, in line with the ASCI Code for 
Self-Regulation of Advertising Content in India (ASCI Code). Despite labelling, synthetic 
content can still be misleading if it harms consumers. All AI advertisements must comply 
with the ASCI Code. The proposed tiers to assess the risk associated with the content are 
given as follows:  

Conclusion  
The Draft Guidelines appear to incorporate the Data Security Council of India's inputs on 
the IT Rules, 2021. Notably, the document seeks to distinguish between benign AI-
generated content and harmful applications, such as fabricated endorsements and 
deepfakes. The Draft Guidelines also address concerns about blanket regulation of 
synthetic content in advertisements, which may impose undue compliance burdens on 
legitimate users and creators.  

Overall, the Draft Guidelines represent a balanced regulatory approach that aims to 
address the risks posed by synthetic content while avoiding unnecessary constraints on 
innovation, creativity, and legitimate uses of AI technologies. 

https://www.ascionline.in/the-asci-code/
https://www.ascionline.in/the-asci-code/
https://www.dsci.in/files/content/documents/2025/SGI%20Rules_Summary.pdf

